
 

 
 
Ad Sales 
 
GOALS 
• Provide relief for ACMC staff 
• Increase paid advertising to $7,000 

 
DUTIES 
• Develop list of prospective new advertisers. 
• Deliver packet of information to new prospects and solicit advertising. 
• Deliver advertising agreement, copy and payment to office. 

 
REQUIREMENTS 
• Sales experience 
• Ability to “close” 
• Flexible schedule 

 
COMMITMENT 
• August – March (festival) 

January – June (season) • 
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